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Scaling Up Personalization

Personalized Resource #1

The Situation B enance

Investment Services  What Sets Us Apart~  Market News & Insights~ Resources

Explore Expert Guidance

We provide expert assistance and work
closely with you to start planning for the
future for you and your family.

Retirement Calculator N
Expected Retirement Age

As you approach retirement, it's crucial to gauge

Delivering tailored web experiences

how close you are to your goal. This calculator offers

at scale is the holy grail of modern e e Soso0ren
f i retirement target and enables you to chart various ) -

marketing. The ability to engage e s . Aoyt e o Annual Savings 52,450/Year

your audience at the micro level and the results for convenient future reference. Gt o Sevigs e $120,000

show them you know them through

timely, localized, and hyper-relevant

content can have an enormous

impact on your business results.
Personalized Resource #2

Working in a highly secure .
. . You're in aood combanv.

environment, our team of senior

developers provided hands-on

support and knowledge to the

client’s team on how to best use

Simplified Retirement Saving

Uncertain about where te begin? Here

Adobe Target within their web properties—without the cost, e e
delays, and other headaches associated with adding permanent staff.
Follow These Steps

-3 Provided an offsite staffing and expertise
solution consisting of an account lead, a
project lead, and three senior developers
(one with Adobe certification)

=% Accepted customization requests from the
client’s internal marketing group

-3 Configured activity in Adobe Target
(audience, location, timing, frequency, etc.)

=» Loaded and tested supporting content

=» Deployed content onto the client’s website

Implemented more than 50 individual customization
activities over a 12-month span, leading to tailored
experiences and higher engagement

Enabled A/B testing, automated personalization, and
experience targeting to create advanced and measurable
experiences for the client’s prospects and customers

Leveraged the Al-powered personalization capabilities
available via the Adobe Sensei platform

Provided ongoing consulting to the client’s leadership
team on how to best use the tool, organize their
resources, and build their program for future success
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